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Materiality — key business and sustainability drivers
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High

Impact on sustainability development

Waste and water

in supply chain

Waste and water
in own operations

Sustainability related
products and services .
Product energy efficiency .
and GHG emissions
li d part
SUPPIIers and partners . . Health and safety

Labour conditions in
own operations

Preventing product

. misuse
Diversity inclusion and

Materials’ traceability tid i
anti-discrimination

and conflict minerals

Energy use and GHG emissions () Sustainable product
in own operations design and materials

Energy use and
GHG emissions
in supply chain

Connecting people .
and things
Ethical business practices
and corporate governance

Nokia’s direct economic impact (tax and
. other payments to stakeholders)

. Privacy and data
security
. Employee satisfaction,
engagement & development

Management and
prevention of
environmental pollution

Impact on Nokia business

High
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Our key sustainability priorities

Improve people’s
lives with
technology
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1 CLIMATE
ACTION
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Protect the
environment

DECENT WORK AND
ECONOMIC GROWTH

i

Conduct our
business with
integrity

Respect our
people
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FOR THE GOALS
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Make change
happen together
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Corporate Community Investment | Thematic approach

Connecting the Empowering Saving lives

unconnected women

Our technologies and employees
are part of the solution :

~
. *lo build resilience and response

to worldwide challenges and
natural disasters.

In cooperation with our partners,
create network solutions and
platforms to:

Empower women and girls with skills
to participate and join the b
connected world. ‘1

Attract women and develop their
. . *To connect people to better
careers in the ICT business and PSSR

\
STEM. health

« Connect the unconnected

» Bring benefits of our technologies,
such as education
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Corporate Community Investment breakdown 2019

University donations

Multiple donations
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Nokia CClI

CCl

3

Global

Helping Hands

4

Micro (pilot)
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University Donations

Hands-on brand building via good corporate citizenship

VISION:

Exploratory
Cco-operation

« High impact topics socially
and technologically

* Quality partnership building

« Keeps us close to cutting
edge research trends

MISSION:
Talent channels

Sustainable relationships
Drive university education
Search and evaluate sources
of talent

SCOPE:

Data driven society

« Bring our technology to the
scene

» Foster our ecosystem

« (Create venues for people to
work with Nokia
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Glo O programs
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UNICEF IN INDONESIA
2017-2019

Create innovative mhealth applications to transform and ensure the delivery of community health, nutrition and hygiene services
in Indonesia. In 2018, 35 million children reached in hard to reach provinces. Deploy the mHealth platform at national scale to
support 28 remote provinces.

UNICEF IN KENYA
2018-2019

Digital learning for unconnected and disadvantaged children Kenya.
Shared value project to connect unconnected schools in Kenya and bring beducation materials to those schools, teachers and
children. Finalize agreement with ICT Authority, Nokia and mobile providers. Piloting of 1st prototype in schools.

Greenlight for girls — 2018

One-day girl-focused events around the world to demonstrate the fun in science through hands-on workshops and activities run
by role models in STEM fields. Since 2017 nine regions reached from head offices in Finland and then continuing through Europe
(Brussels, Krakow, Athens, Madrid & Paris) to Nigeria, Bangalore, Shanghai, Australia and US.
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Nokia India - Save the Children

_ Using Connectivity to build Resilience of
Ag reement Children Children and their Communities in India

Inpartnership with Nokia

signed for expected to s g
reach LI L ST

350,000+

Key facts
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Nokia and Save the Children
protect children from disasters
across 5 states impacted by
disasters such floods,
earthquakes and drought.
Reducing vulnerability of the
communities — - malnutrition
amongst children, economic,
cultural

Building capabilities -
infrastructure, healthcare,
resources, equipment...
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How Nokia Location Development allows us to give back
2018 CSR/CCl actions by our Nokia Locations around the world

15,000

hours of
volunteer
work

2500+ L NP
ocal humanitarian projects

Employee in 2018 alone
volunteers
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