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Cocoa is the essence of our chocolate and vital to
our business, so we want to ensure it is made right to
bring consumers the chocolate they love.




MAKING IT RIGHT
MEANS TACKLING
COMPLEX
CHALLENGES

* Low productivity and
income

* Ageing trees and soill
which has lost fertility

* Poor community
development

* Next generation not
inspired

» Effects of climate
change
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PARTNERSHIPS

Partnerships between Cocoa
Life farmers, communities,
NGOs and government
partners are key to finding
real solutions and measurable
long-lasting change.




TRANSFORMING

ENVIRONMENT

N\aintaining cocoa ecosystems

Cocoa Life is holistically
transforming cocoa
farming communities

Protecting the landscape

We co-create solutions to

make cocoa farming a LIVELIHOODS FARMING

business of choice and to Improving access to o

build - h financial services Famhtatmg the
uild communities that adoption of

Promoting

take on their OWF.] entrepreneurship and
development while additional income
conserving the natural
resources

improved agri-
cultural practices.
Providing access
to improved plant-
ing materials, crop
protection and
financial services

YOUTH
Encouraging quality education COMMUNITY
.nggg!gﬁ, Making cocoa farming a Empowering communities to lead
T more attractive profession their own development, with the help
AN for young people of the Community Action Plan
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EVALUATION,
LEARNING &
VERIFICATION

Verification drives
learning and
transparency.

Cocoa Life works with
organizations who
measure, evaluate and
independently verify
our impact.

* Net income

from cocoa
(men & women)

» Cocoa

productivity
(men & women)

MEASURING & EVALUATING

* An increase in

women’s
participation
in decision
making
processes

* Increase of

capacity in

the community
to plan and
advocate for
their own social
development

OUR KPI's

« Net income
from sources
other than
cocoa (men &
women)

« Cocoa farmers
reduced
vulnerability
to external
shocks

« Reduction in
child labor and
forced child

labor

« Increase career
opportunities
for youth in
cocoa sector

(men &

women)
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« Helping future

farming
generatlons
through sus-
tainable
natural
resources use
on the farm

« Increase con-
servation of
forests and
maintenance
of ecosystems
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assuring fairness
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TOGTHER, WE GROW
OPPORTUNITIES

FOLLOW OUR PROGRESS ON

www.cocoalife.org



