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YOUNG PEOPLE AT THE LABOR MARKET

* Unemployment rate among young people of 20-24 yo in
Russia reaches 15%

* Average level of competition among young people is 8-9
people per vacancy, sometimes reaching 12 people per
vacancy

* Top skills demanded by employers include negotiation
skills, presentation skills, time management, analytical

thinking, project management

* Millennials tend to wish for more mindful career choices

and aspire for self-realization
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YOUTH EMPOWERED: ABOUT AND FOR THE YOUTH

Aimed at empowering young people to feel
more confident and self-conscious to pursue
their professional dreams

First launched in several European countries in
2015, now successfully operating on all 28
markets of Coca-Cola HBC’s presence

By the end of 2025, we want to have positively
impacted 1 million young people through the

program globally
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PROGRAM DESIGN
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A HUB, A LANDING PAGE AND A VK COMMUNITY
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[py3bsi, Hawwa obpasoBaTenbHas nnaTtdopma Youth
Empowered 3anyctunachb!

Cnacu6o BCceM, KTO CMOTPen NpsMyto
TpaHcAaUmio, 6bi1 BMECTE C HAMU B 3TOT

YOUTH EM POWERED = BOJIHUTE/bHbIA MOMEHT W AeNWUNCs CBOUM

TBOﬁ rIYTb K MHEHMEM O Halle nnowaake. Bac 6bino 1600
yenosek! Mbl 04€Hb LLEHUM 3TO.

BECTIIATHAS OBPA3OH
A1 MOTO X THOAIEA

Moanucky Ha 1 mecay, VK BOOM 3a caMmoe akTuB...
Expand text...

Thl CMOXEWS AOCTHYL TOO, O YeM MeuTaews!
A Mbl A3AMM HYXHHE MHCTDYMeHTI!

Yto Tebs waet "

OBYYAIOLLIAS ==
MJIATGOPMA

AN MONoAbIX CNELUMANNCTOB

KYPCH N0 PAJRATHIO CaMbIX O6yuesme Wl MOGOH TOUKN MU
AKTYAMBHEX M NONEINEX HATKOB

ToCTHI 19 OUOWHKH THORO OBUIOHHE W NORARPHK OF
noTeHUMana OMMITHONO MAKTOPA. KOTOPOFD T
BUIGHPaRLL Cam

CepTuuxat no uToram AHOHCH KaPLEPHLX BOIMORHOCTEA
‘OBYEHHS, KOTOPHIN MOXHO & Cucreme Coca-Cola n
NPHAOKHTS X pesiome KOMNaHMAX-NAPTHEPaX NPOEKTa

T80 nyT %in;y‘ é’% %
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PARTNERSHIPS: SYNERGIES AND WIN-WIN’S

Power of brand

CSR agenda o
Promotion of job opportunities TalentEd ™
Educational content eoe me brainify

S(

Skolkovo

Educational content

Promotion @ )x5

Mentors HeadHunter
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WHAT WE WANT TO ACHIEVE IN 2019

e 28,000 unique participants, incl. 3,000 offline
participants at 20+ universities

* Focus on distant cities and smaller universities

e 20+ active external partners - top players in different
market fields

e 20+ mentors for group and 1-2-1 sessions
* Inspirational and educational content in VK

* Internship/job opportunities from partners

* Public talks at regional youth forums
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THANK YOU!
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